
 
 

 

Travelsoft Group launches its second StartUp 
Contest, offering up to €250,000 in prizes 

  

• Contest selects up to three winning technology and travel-based startups with up to 
two years in the market, focusing on team talent, creativity, and complementarity 
with Travelsoft. 

• 2024 edition builds on success of Travelsoft brand Travel Compositor’s success in 2022 
with similar competition, where winners MOGU and Top Group Express received 
€200,000 investment, expanded operations and introduced new revenue models. 

• This year’s winners will receive up to €250,000 in prizes, including cash, 12-months of 
mentoring, tech services, and investor connections. 

  
Palma, Spain, April 2nd, 2024 - Travelsoft Group, the European leader in travel SaaS comprising 
the renowned brands Orchestra, Traffics, and Travel Compositor, is proud to announce the 
launch of its second StartUp Contest. With prizes worth up to €250,000, the competition aims 
to identify and support innovative startups in the technology and travel sectors across Europe. 
 
Travelsoft StartUps Contest, conducted jointly with Travelsoft brand Travel Compositor, which 
organised the first edition of this contest in 2022, and the other Travelsoft Group companies 
Orchestra and Traffics, will select up to three winning projects among those that participate. 
Available in Spain, France, Italy, and Germany, it welcomes technology and travel-based 
ventures with a history of up to two years in the market. Selection criteria include the talent 
and commitment of the team, the creativity and viability of the business, and its ability to 
complement Travelsoft’s portfolio of companies.  
    
This year’s edition is built upon the success of the previous contest organised by Travelsoft 
brand Travel Compositor in 2022, where winners MOGU and Top Group Express received 
€200,000 in investment and support. Winners not only utilised the prize money to expand 
their operations and resources but also to introduce or near-launch additional business and 
revenue models that they co-created in a joint venture with Travel Compositor (with the 
company now present today on their respective boards). This is illustrated by MO the last-mile 
App, which is used by over eighty companies across thirty countries. 
  
This year's winners stand to gain a comprehensive support package, including:  

• Prizes worth up to €250,000 including cash, investments, and in-kind contributions. 
• 12 months of personalised mentoring, including office space, technological, financial, 

legal, and strategic guidance.  
• Access to 500 hours of customised technology and design services, along with 

potential software licences from Travelsoft companies.  
• Opportunities to connect with investors for subsequent stages of growth. 

https://www.travelsoft.com/
https://play.google.com/store/apps/details?id=com.travelc.moguapp&hl=es&gl=US&pli=1
https://play.google.com/store/apps/details?id=com.travelc.moguapp&hl=es&gl=US&pli=1


 
 
Interested participants can apply by submitting their documents through the competition 
website. The submission deadline is April 30th, with a live streaming event scheduled for mid-
May, where up to six shortlisted projects will compete in the final round. 
  
Expanding its reach across Europe in this year's edition, the Travelsoft Group stands as a 
beacon of innovation and scale-up expertise within the industry. With this launch, the group 
reaffirms its unwavering commitment to nurturing talent within the European travel tech 
community. Through this initiative, Travelsoft aims to unearth burgeoning ideas and nascent 
companies, providing them with the necessary technological support, guidance, incubation, 
investment, and development opportunities crucial for success. 
 
Christian Sabbagh, Founder & CEO of Travelsoft expressed his enthusiasm stating, “I'm 
thrilled to announce our second StartUp Contest. Beyond financial support, we're committed 
to providing tailored mentoring, tech services, and investor connections. But our commitment 
extends beyond the contest itself, we're dedicated to forming lasting partnerships with our 
winners, providing avenues for continued growth and development. This initiative underscores 
our dedication to nurturing talent and driving innovation in the European travel tech sector. 
We invite aspiring entrepreneurs to join us on this journey as we strive to redefine the future 
of travel technology together." 
 

 

 For any information, to request an interview, to make a report or some graphic 

material, please contact: sales@travelcompositor.com 

About Travelsoft 

Travelsoft is a leading travel Software-as-a-Service (Saas) company founded in Paris in the 
year 2000 whose technologies are used to transact travel bookings worth around €5 billion 
per year.  

The company focuses on addressing core technological issues to simplify the process of 
selling travel packages for tour operators and travel agencies around the world. By 
automating production and booking processes as well as effectively managing marketing 
data, Travelsoft enables increased conversion rates for their clients. 

Operating in more 40 countries, Travelsoft provides various platforms tailored to meet the 
specific requirements of each local market. They capitalise on synergies among their 
platforms, particularly in terms of global connectivity with airlines and hotels, to optimise 
their services. 

Employing over 200 travel technology experts worldwide, the company has a presence in 40 
countries and operates under three brand names: Orchestra in France, Traffics in Germany 
and Eastern Europe, and Travel Compositor in Spain, Southern Europe and LATAM.  

www.travelsoft.com 

https://solutions.travelcompositor.com/startup-registration-2024
https://solutions.travelcompositor.com/startup-registration-2024
http://www.travelsoft.com/

